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 I recently sat in a     
seminar by Carol Flammer and 
Mitch Levison entitled Social 
Media for Home Builders.  Wow, 
did they rock my world with 
their fast paced talk of SMMõs, 
SMOõs, tweets, tags, SEO,    
anchor text, etc, etc, etc.  My 
head was spinning trying to  
comprehend the maze of internet 
and social media tools that are     
becoming a standard in todayõs 
fast paced, tech savvy world.   

 Facebook says they 
have 800 million users while 
Twitter has 200 million users and 
increasing by the second.  When 
I put my marketing director hat 
on, it tells me we need to be 
where the people are.  The    
seminar made me realize one 
thing for sure, I    needed a SMM 
(Social Media Marketing) plan.  
Therefore, I have spent the last 
few months creating and       
implementing such a  plan.  (see 
diagram)  

 The first and most   
important step to the plan was to 
initiate a JHBlog.  A blog is    
actually right up my alley because 
I like to write and give my     

opinion.J More importantly, it 
helps drive more traffic to our 
website, thus, raising our SEO 
(search engine optimization).   

 The second big task has 
been expanding our Social Media 
presence to include Facebook, 
Twitter, LinkedIn, Youtube, and 
Flickr.  So now you can quickly 

The Social Media Storm  

get updates on our latest      
projects, tours of our homes, 
interviews with clients, before 
and after photos of our         
renovation projects and more.  
Basically, allowing current and 
potential clients as well as    
business partners full access to 
our business quickly and easily.   

 Weõve known for years 
that buyers will often research 
builders, communities, and even 
homes on the internet before 
ever stepping foot in a home.  
Just having a good website is 
not enough anymore, buyers 
expect to know more and    
interact more online than ever 
before.   

 After attending the 
seminar and working to         
implement our SMM plan, I 
have no doubt our new direc-
tion of increasing our social 
media   presence is crucial to the 
success of our company.  The 

down side is the amount of 
time it takes to manage each 
site.  The seminar  encouraged 
us to create a SMM Plan Team.  
Unfortunately, for a smaller 
business like ours, my team 
consists of me, myself, and I.  
Therefore, not allowing me as 
much time to spend on this area 
as I would like each week.  But 
our commitment is strong and 
not only do we plan to keep our 
current sites up to date with 
new and current information. 
We also plan to expand in the 
coming year adding Trulia and          
ActiveRain with the goal of 
strengthening our network of 
real estate professionals.    

 By no means would I 
consider myself an expert in 
Social Media Marketing at this 
point, but we now have a plan 
and look forward to connecting 
with others and see where it 
takes it us.  Happy Tweeting! 
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